
This quirkly, niche store-meets-
exhibit brings adults back to their 
childhoods with vintage toys & TV 
shows. I designed a retro brand 
that invokes the visual language of 
the 70s and early 80s, with a funky 
primary font & warm orange tones. 
 
The abbreviated logotype focuses 
on the TV icon & initials of the 
establishment, giving it an even 
more immediately recognizable 
stamp. A set of defined, yet diverse, 
colors & strict imagery guides keep 
this vibrant style from becoming so 
electic that it loses its identity.
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